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Abstract

The purpose of this observation is to analyze the influence of Lake Rayo festival event
dimension on tourists' decision to visit. The quantitative approach is used by distributing
questionnaires as a data-gathering tool. Population of these observations is tourists who
have visited the Lake Rayo Festival within three years. This sampling method uses
purposive sampling with 115 samples. Data analysis technique based on multiple linear
regression analysis with the help of SPSS 22 vers. The proceed of observations reveal lest
tourist decisions can be influenced by the dimensions of hospitality and symbolism.
Meanwhile, it can be revealed that the dimensions of uniqueness, authenticity, theming,
and festive spirit do not drive the decision to visit. The coefficient of determination shows
that these variables can explain 60.9% of the variation in the decision to Vvisit.
Meanwhile, the rest is impacted by other factors not discussed of this observation. Event
organizers are advised to continue improving these elements through authentic cultural
presentation, event innovation, festive atmosphere, friendly service, and strong and
meaningful symbolism. In addition, periodic research and evaluation are also important
to understand visitor trends and preferences to improve the quality of future events.
Therefore, to increase the attractiveness and success of the event in the future,
organizers need to pay attention to and implement the suggestions provided based on
the findings of this study.
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. INTRODUCTION
The business world is growing rapidly every day, and the tourism industry is
no exception. Tourism is a very promising sector, which is why various countries are
competing to advance and develop it in their respective regions (Wibowo, 2018).
Tourism can provide significant economic growth, making it an important field. As
one of the countries that is also developing tourism potential, Indonesia taking
advantage of its natural beauty and tourist destinations, ranging from natural,
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cultural, and historical tourism to artificial tourism spread from Sabang to Merauke
(Elsa, 2017).

The rapid development of tourism plays an important role in building tourism
activities and encouraging economic growth in Indonesia. The development of
tourism requires attractions that can act as tourist attractions and destinations for
visitors to explore tourist attractions. From an economic perspective, tourism can
help local governments improve their economies. In addition, tourism also has an
impact on the community around tourist attractions, such as expanding job
opportunities and increasing economic income and visits to these tourist attractions.
(Aliansyah & Hermawan, 2021)

Rayo Lake is a natural body of water located in North Musi Rawas, South
Sumatra. Surrounded by stunning natural beauty, this lake offers stunning views and
avariety of recreational activities for visitors, Lake Rayo is one of the most in-demand
tourist destinations in the region. For this reason, the right swamp to promote Lake
Rayo is through the implementation of the Lake Rayo Festival, this is a smart and
effective strategy for increasing the attraction and popularity of the tourist
destination. This festival is not only a place to celebrate the natural beauty and
cultural richness of Lake Rayo, but also a means to introduce and promote the tourism
potential of the lake to local communities and tourists from outside the region.

Through the Rayo Lake Festival, various interesting activities such as art and
cultural exhibitions, traditional music performances, lake boat races, and various
other recreational activities can be held. This event is the right momentum to
showcase the uniqueness and diversity of local culture, as well as introduce various
tourism products and services available around Lake Rayo. The implementation of
this series of activities has had an impact on the increase in the number of visitors to
Lake Rayo since the COVID-19 pandemic disappeared. The table below illustrates a
significant increase in the number of tourists visiting North Musi Rawas Regency from
2021-2023.

Table 1. Number of Visitors to Lake Rayo Tourism 2021-2023
[Source: North Musi Rawas Tourism Office, 2024]

Year Number of Visits
2021 4.415

2022 74.404
2023 84.025

Sum 162.844

Tourism events have the potential to improve the image of a destination,
increase regional tourism, arouse the interest of tourists in certain areas, and
attract domestic to foreign visitors. However, the increase in tourist visits that only
occurs on certain days is a challenge that needs to be overcome in the development
of Lake Rayo as a sustainable tourist destination. This phenomenon can be caused by
various factors, including special events such as the Lake Rayo Festival, which attracts
many visitors only during the events.

Event is interpreted like activities that are carried out to celebrate essential
stuff in human lives either individuals or groups that are fastened by mores, cultures,
traditions, and religions that are carried out for a particular purpose and involve the
community environment that is carried out at a particular time (Noor, 2017).
According to Getz in Simanjuntak & Irawan (2018). There are several dimensions that
add quality in making an event to make it preferential, that is Uniqueness and other
elements such as friendliness, symbolism, festive spirit, theme, and uniqueness can
affect the decision of every tourist to visit.
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Steers in Rifa'i (2019) stated that "Decision-making is the process of choosing
between the available alternatives". This means that decision-making concerns the
choice of various alternatives that exist. The visiting decision of these study was
equalized with the decision to purchase. According to Buchari in Winasis et al., (2022)
explain that purchasing decisions are consumer decisions that are influenced by
evidence, individuals, and processes. In forming attitudes, consumers process all
available information and produce conclusions in the form of responses that arise,
namely the products to be purchased.

. RESEARCH METHODS

This research uses the survey method using a quantitative approach and a type
of explanatory research (Exploratory Research). This observation aims to analyze
about effect from the event on a tourist’s decision to visit the Lake Rayo tourist
attraction, North Musi Rawas Regency. According to Sari et al., (2022) Exploratory
research is research that aims to test a hypothesis to strengthen or even reject a pre-
existing hypothesis. The use of this type of research is to analyze the effect of variables
independent from the dimension event that is uniqueness, originality, theme, festive
spirit, friendliness, and Symbolism to the variable Hang decision to visit tourists.

Sampling technique uses in this observation is sampling non-probability with
the method of purposive sampling. These observations was taken from tourists who
have visited Lake Rtayo in the last three years. By calculating using the formula Hair
(Rambut et al, 2023), then the results were obtained from as many as 115
respondents.

. OUTCOME AND EXPLANATION
. Detailed Evaluation

Participant Profile

Explanation of identity the respondents in this study can be grouped into
several groups, namely gender, age of the respondents, last education, job, and
frequency of tourist visits. In this study, the majority of female respondents with a
frequency of 62 people (53.9%) were more than male respondents, namely with a
frequency of 53 people (46%). The majority of respondents in this study were
between 21-24 years old (60.9%). At the learning level, most of the participants in
these observations were upper secondary school. The highest number of visit last 3
years (2021-2023) by tourist to Lake Rayo tourist attraction was 1-2 times.

Validity Test
List 2: Outcome of Legitimate Instrument Test
[Provenance: Processing by observers, 2024]
Dimension Items ng;fl;sil:rtli: 3 ) C;iltlilf:l Details
UQNX1.1 915 361 Saw
Uniqueness UQNX1.2 963 361 Saw
UQNX13 938 361 Saw
ATCX21 909 361 Saw
Authenticity ATCXz2 923 361 Saw
ATCXz3 951 361 Saw
Theming THMXs. 649 361 Saw

1
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THI:/[X& 929 361 Saw
THI;/[X3' 927 361 Saw
FTSX41 932 361 Saw
Festive Spirit  FTSX42 934 361 Saw
FTSXa3 953 361 Saw
HPLXs1 905 361 Saw
Hospitality HPLXGs.2 960 361 Saw
HPLXs 3 893 361 Saw
SBMXs.1 916 361 Saw
Symbolism SBMXs.2 922 361 Saw
SBMXe3 819 361 Saw
KBY1.1 859 361 Saw
KBY1. 851 361 Saw
‘];‘eséf;‘ogn KBY13 627 361 Saw
KBY 1.4 581 361 Saw
KBY1s 898 361 Saw

Based on Table 2 above, the outcome of the lawful instrument test used to
measure the variant of uniqueness, authenticity, theming, festive spirit, hospitality,
symbolism, and the variables of the decision to visit showed that all question items
had a correlation coefficient bigger of the r value of the list (0,361) so that’s the
possible concluded entirety of question is legitimate and worthy to be used a
measuring tool in the study.

Trust Test

Table 3. Trust Test Outcome
[Provenance: Processing by observers, 2024]

Variable Cronbanch Alpha Information
UQNX1 .928 Trust
ATCX: 918 Trust
THMX; 792 Trust
FTSXa 932 Trust
HPLXs 909 Trust
SBMXs 846 Trust

KBY 818 Trust

According to Table 3, it can be explained that the reality test conducted on 30
respondents showed all variables consisting of UQNX, ATCX,, THMX3, FTSX4, HPLX,
SBMXs, and KBY are declared reliable or reliable. This can be concluded by looking at
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the statement that the variable has a Cronbach's Alpha value > 0.60, indicating that all
statements have been made valid and trustworthy for research purposes.

Partial Significance Test Results

Table 4: t (Partial Test) Outcome
[Provenance: Processing by observers, 2024]

Standard
NSC Coefficient
Model B SE B t-count valuable
1 (Fixed) 6.944 ,1.157 6.001 .000
UQNX: .000 120 .000 -.002 .999
ATCX> -.142 134 -.109 -1.060 291
THMX3 .248 143 183 1.739 .085
FTSXa 164 133 133 1.232 221
HPLXs 260 123 195 2.109 .037
SBMXs .595 141 447 4.226 .000

According to Table 4, the value of tcount UQNX; variables of -0.002, ATCX; of -
1.060, THMX; of 1.739, FTSX, of 1.232, HPLXs of 2.109 and SBMX, of 4.226.

Simultaneous Significance Test Results

Table 5: F (Simultaneous Test) Outcome
[Provenance: Processing by observers, 2024]

Model Sum? df Means? Feount Val:abl
1 Regression 933.528 6 155.588 | 31.7846 .000b
Residual 527.655 108 4.886
Total 1461.183 114

Based on Table 5 above, the value of Fcount is 31.7846 at a 0.000 significance
level while Fyaeis 2.30 at a 95% trust value level alpha 0.05. Table 5 shows that Fcount
is bigger than the F value of the list at 0.000 significance level, therefor H, concluded
that "tourist decisions can be influenced by the dimensions of uniqueness,
authenticity, festive spirit, hospitality and symbolism and symbolism. " stated to be
approved. Whereas, Ho which reads "there is no significant influence between
uniqueness, authenticity, theming, festive spirit, hospitality, and symbolism" was
rejected. This means that uniqueness, authenticity, theming, festive spirit, hospitality,
and symbolism there is a simultaneous influence on tourist’s decision to visit(Y).

R-Square Coefficient
Table 6: Rz Test Outcome
[Provenance: Processing by observers, 2024]

Customized
Design R R2 R2 SEE d

1 7992 .639 .619 2.2104 2.049

Based on Table 6, the outcome from determination coefficient are the Adjudged
R-square value of 0.619 and the standard error of estimated (SEE) of 2.2104. which
means that the smaller the SEE, the more accurate the model will predict the bound
variables.
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Analysis Multiple Regression Linear

Table 7: Outcome Analysis of Multiple Regression Linear
[Source: Primary data processed by researchers, 2024]

Standard
NSC Coefficient
Model B SE B t-count valuable
1 (Fixed) 6.944 ,1.157 6.001 .000
UQNX: .000 120 .000 -.002 .999
ATCX> -.142 134 -.109 -1.060 291
THMX3 .248 143 183 1.739 .085
FTSXa 164 133 133 1.232 221
HPLXs .260 123 195 2.109 .037
SBMXs .595 141 447 4.226 .000

According to Table 7, the multiple regression used is obtained, namely KBY =
6.944 + 0.000 UQNX; - 0.142 ATCX: + 0.248 THMX3 + 0.164 FTSX4 + 0.260 HPLXs +
0.595 SBMXs + e. The proceed of observations reveal lest tourist decisions can be
influenced by the dimensions of hospitality and symbolism. Meanwhile, it can be
revealed that the dimensions of uniqueness, authenticity, theming, and festive spirit
do not drive the decision to visit Lake Rayo

The uniqueness variable has a t-count of -0.002 with a significance of 0.999,
meaning changes in uniqueness do not significantly affect the decision to visit the
festival. Similarly, the authenticity variable shows that an increase in authenticity
could actually decrease the decision to visit by 14.2%, but this result is statistically
insignificant

Explanation
The Decision to Visit is Influenced by Uniqueness

According to the partial test, this variable does not have a significant effect on
the decision to visit tourists. This is shown by a t-count value of -0.002 with a
significance of 0.999 which is much greater than 0.05. Meanwhile, according to
regression multiples, every increase in one value in the uniqueness variable is not
significant in increasing the decision to visit the Rayo Lake Festival, but it has a
positive influence.

Previous research conducted by Suandi & Ritonga (2023) The unique
impression of an event can have a great impact on someone's decision to visit, because
it can attract attention, increase perception value, leave a deep impression, give a
surprise, and even create fame that can affect the perception and decision of others.
When a person is faced with a unique event or experience, they are likely to be
interested in attending or visiting because it offers something different from what
they are used to. These unique experiences tend to leave a deeper impression on
visitors' memories. This can encourage them to re-remember or share the experience
with others, as well as feel like coming back for similar events in the future.

The Effect of Authenticity Variables on Visiting Decisions

According to the partial test, this variable does not have a significant effect on
the decision to visit tourists. This is shown by a t-count value of -1,060 with a
significance of 0.291 which is much greater than 0.05. Meanwhile, according to the
regression multiple, each increase in the value of the authenticity variable will
decrease the decision by 14.2%, on the decision to visit the Rayo Lake Festival and
have a negative influence.
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Previous research conducted by Nurasipa & Suryawardani (2019) which
explains the authenticity of an event has a great impact on a person's decision to visit
because it can evoke emotional engagement, provide a valuable cultural experience,
strengthen trust and reliability, appreciate cultural heritage or tradition, and provide
greater overall visitor satisfaction. Authentic events often elicit greater emotional
engagement in visitors and reflect strong local cultures or values, so visitors feel more
deeply connected to the experience due to its authenticity, which in turn can increase
their desire to visit and experience the culture through direct participation in the
event.

The Effect of Theming Variables on Visiting Decisions

According to the partial test, this variable does not have a significant effect on
the decision to visit tourists. This is shown by a t-count value of 1.739 with a
significance of 0.085 which is much greater than 0.05. Meanwhile, according to the
regression multiple, each increase of one value in the Theming variable will increase
the decision to visit by 24.8% to visit the Lake Rayo Festival, and have a positive
influence.

Previous research conducted by Simanjuntak & Irawan (2018) Explaining a
theme is an important strategy in event marketing, where a unique and attractive
theme can increase the appeal of an event, the number of visitors, create a memorable
experience, and strengthen Brand Events aforementioned. Visitors are more likely to
be interested in attending events that offer a different and memorable experience. A
pleasant experience during an event can leave a positive impression on visitors,
which may encourage them to revisit in the future or recommend the event to others.

The Effect of Festive Spirit Variables on Decisions

According to the partial test, this variable does not have a significant effect on
the decision to visit tourists. This is shown by a t-count value of 1.232 with a
significance of 0.221 which is much greater than 0.05. Meanwhile, according to the
regression multiple, every increase of one value in the variable of the spirit of
celebration will increase the decision to visit by 16.4% the Lake Rayo Festival and
have a positive influence.

Previous research conducted by Ismail &; Iriani (2021) explain Festive spirit
in event can have a great influence on a person's decision to visit. Festive spirit refers
to the festive atmosphere and excitement presented in an event, which is often
associated with celebration, joy, and positive emotional engagement. Festive spirit
can create a strong emotional connection with potential visitors. The festive and fun
atmosphere encourages people to want to be a part of the experience. A vibrant and
positive atmosphere can make the event more interesting. Visitors are usually
attracted to events that offer a happy and energetic environment.

The Effect of Hospitality Variables on Visiting Decisions

This variable had a significant effect on the decision to visit tourists with a t-
count of 2.109 and a significance of 0.037, which was smaller than 0.05. Meanwhile,
according to regression multiples, each increase in the value of the hospitality
variable will increase the decision by 26% on the decision to visit the Rayo Lake
Festival and has a positive influence.

Previous research conducted by Fajar dkk., (2021) Explaining hospitality
creates a positive experience for visitors by offering friendly service and attention to
detail. Through positive interactions and satisfying experiences, visitors feel valued
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and recognized, which can increase their loyalty to the place. Visitors tend to consider
this experience in their decision to return or recommend the place to others.

The Effect of Symbolism Variables on Visiting Decisions

This variable had a significant effect on the decision to visit tourists with a t-
count of 4.226 and a significance of 0.000, which was smaller than 0.05. Meanwhile,
according to regression multiples, every increase of one value in the Symbolism
variable will increase the decision to visit by 59.5% on the decision to visit Lake Rayo
Festival and have a positive influence.

Previous research conducted by Kuswardani et al,, (2022), explaining that
every implementation of an event must contain messages or objectives conveyed in
certain appearances given to attract the attention of visitors so that they can know
and know about the purpose of the implementation event. Symbolism can help create
a strong identity for an event. Visitors are more likely to be interested in events that
have easily recognizable and meaningful symbols, which give the impression that the
event is unique and has a certain value. Symbolism helps reinforce the message and
theme of the event. Symbols that are consistent with the theme of the event can make
the overall experience more meaningful, which can attract visitors who are interested
in the theme.

. CONCLUSION

1. The F test revealed that all independent variables, namely uniqueness,
authenticity, theming, festive spirit, hospitality, and symbolism, simultaneously
influenced tourist’s decision to visit the Lake Rayo Festival. The F value was
calculated as 31.7846 with a significance level of 0.000, proving that these
variables together influenced the visiting decisions.

2. According to the partial test, the uniqueness variable does not have a significant
effect on the decision to visit tourists. This is shown by a t-count value of -0.002
with a significance of 0.999 which is much greater than 0.05. Meanwhile, according
to regression multiples, every increase in one value in the uniqueness variable is
not significant in increasing the decision to visit the Rayo Lake Festival, but it has
a positive influence.

3. According to the partial test, the authenticity variable does not have a significant
effect on the decision to visit tourists. This is shown by a t-count value of -1,060
with a significance of 0.291 which is much greater than 0.05. Meanwhile, according
to the regression multiple, each increase in the value of the authenticity variable
will decrease the decision by 14.2%, on the decision to visit the Rayo Lake Festival
and have a negative influence.

4. According to the partial test, the theming variable does not have a significant effect
on the decision to visit tourists. This is shown by a t-count value of 1.739 with a
significance of 0.085 which is much greater than 0.05. Meanwhile, according to the
regression multiple, each increase of one value in the Theming variable will
increase the decision to visit by 24.8% to visit the Lake Rayo Festival and have a
positive influence.

5. According to the partial test, the festive spirit variable does not have a significant
effect on the decision to visit tourists. This is shown by a t-count value of 1.232
with a significance of 0.221 which is much greater than 0.05. Meanwhile, according
to the regression multiple, every increase of one value in the variable of the spirit
of celebration will increase the decision to visit by 16.4% the Lake Rayo Festival
and have a positive influence.
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6. According to the partial test, the hospitality variable had a significant effect on the
decision to visit tourists with a t-count of 2.109 and a significance of 0.037, which
was smaller than 0.05. Meanwhile, according to regression multiples, each
increase in the value of the hospitality variable will increase the decision by 26%
on the decision to visit the Rayo Lake Festival and has a positive influence.

7. According to the partial test, the symbolism variable had a significant effect on the
decision to visit tourists with a t-count of 4.226 and a significance of 0.000, which
was smaller than 0.05. Meanwhile, according to regression multiples, every
increase of one value in the Symbolism variable will increase the decision by
59.5% on the decision to visit the Lake Rayo Festival and have a positive influence.

8. The R? value showed that 60.9% of the variables on the visiting decision can be
described in the variables studied (uniqueness, authenticity, theming, festive
spirit, hospitality, and symbolism). The remaining 39.1% of the rest is impacted by
other factors not discussed in this observation.

9. Event organizers are advised to continue improving these elements through
authentic cultural presentation, event innovation, festive atmosphere, friendly
service, and strong and meaningful symbolism. In addition, periodic research and
evaluation are also important to understand visitor trends and preferences to
improve the quality of future events. Therefore, to increase the attractiveness and
success of the event in the future, organizers need to pay attention to and
implement the suggestions provided based on the findings of this study

10.  Conduct periodic visitor surveys and evaluations to understand what
worked well and what can be improved. Collecting feedback directly from
tourists will help organizers stay aligned with visitor preferences and adjust the
festival accordingly.
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